


The GEO. W. CHILDS 5c. Cigar is beyond dispute the most 


marvelous success of the age. 


Just look at the way the sales have grown: 


Geo. W. Childs cigars sold in 1894 
Geo. W. Childs cigars sold in 1895. 
Geo. W. Chitds cigars sold in 1896 
Gieo. W. Childs cigars sold in 1897 
Geo. W. Childs cigars sold in 1898 


GEO. W. CHILDS cigars sold in 1899 


For the last two months the sales have been at the rate of 7§.000,000 a year. 
We hope to so increase our facilities that for the year 1900 we can make our sales a full 


“ONE HUNDRED MILLION CIGARS. 


: It bas never been a question-as to how many GEO. W. CHILDS 5c.*tigars could be sold, 
but how many we could manufacture, for we can always sell more than we can make. 


It is a GENEROUSLY GOOD record that no other cigar can equal. The 


quality of the cigar is the secret of its success. 


METROPOLITAN TOBACCO CO., HARBURGER, HOMAN & ©O., 
DISTRIBUTORS. MANUFACTURERS. 
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THE NEWEST 


TURKISH GIGARETTE 


ABSOLUTELY NON-POISONOUS, 


GOLD and SILVER. i i} 


‘Ibe latest invention in Cigarette 
Wrappers is a wrapper 





Made of Precious Metal. 


It overcomes the disagreeable odor 
caused by the burning of the paper 
in the common cigarette and leaves 
nothing but the full bouquet and 
aroma of the tobacco. The smoker 
experiences no unpleasant taste, nor 
throat irritation. The cigarette will 
not stain the fingers as the wrapper 


ee ee 





Price 25c. 


contains no carbolic acid, which is a 
necessary element in the manufacture 
of all paper. The ashes will not drop 
off, as they remain encased in the 
metal, aud the cigarette will not stick 
to the lips. 
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we 
The tobacco is the finest grade 
of Turkish ever imported into 
the American market, and is per- 
fectly blended by one of the best 
Price soc. experts In this country. .° Pi 
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Rich mond3Cigarette Co. 


——INCORPORATED — 


GENERAL OFFICES: 213-215 West 20th Street, New York. 
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A SQUARE BUSINESS PROPOSITION... 


THAT ALL INTELLIGENT RETAILERS ARE TAKING ADVANTAGE OF 


1000 Gummed Stickers 
With a Yeat’s Subscription to | 00 


The Cigar Store Magazine 


WE WILL GIVE YOU FREE 


— 
$000 First-Quality Gummed Labels of your name, 


business, address, etc., with a year’s subscription 
to The Cigar Store Magazine at One Dollar. *. *. 


The labels or stickers alone are worth more to you, and by using them it will 
advertise your store and increase your regular trade. Ihe Cigar Store 
Magazine will keep you posted on just what you want to know, as it is issued 
solely in the interest of and especially adapted to the needs of ‘‘ The Man Behind the 
Counter.” Our Window Dressing and Store Advertising Department will be 
worth many dollars a year to you, and by reading a copy of the MacazinE you will see 
that it is exactly what you have always wanted and that you cannot invest One Dollar 
to better advantage—it will pay you a hundredfold, 
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You can use these little business-bringers in a thousand 
ways—stick 'em on boxes of Cigars, Cigarettes, Matches, «tc. 
A. SCH ULTE, pee keep your name constantly before smokers in your ny. 
. We use the best Gummed Paper (in assorted colors), so th y 
Cigars and Tobacco, will not stick together, break or curl- they are plainer. 

handier, cleaner and more showy than arubber stamp, ard 
39 Park Row, cin be used in many places at the rametime, They canaiso 
be used for price-marks, and on papcr and envelopes. We 
NEW YORK. furnish them in one gize only, as shown, andin about five 
assorted colors. No variation of size or color is possible. 














EXACT SIZE 
Our Label Printing Department turns labels out by the hundreds 
of thousands and will furnish them to subscribers at lowest prices, as 
follows : 
3,000 Gummed Labels, with a year’s subscription, $2 20 


6,000 Gummed Labels, with a year’s subscription, $3.00 
10,000 Gummed Labels, with a yeai’s subscription, $4.00 


CASH TO ACCOMPANY ALL ORC ERS. 
Simply send us what reading you want in your label (the less it contains the 


better it will look) with money or express order, and be sure to write plainly, giving 
full address. Labels are forwarded by prepaid mail in about 2 to 3 weeks. 


THE CIGAR STORE. MAGAZINE, 


SS ee Times Building, New York. 
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THE CIGAR STORE MAGAZINE 
Sees 


Henry Clay »* Bock & Co. 


— LIMITBD — 
Che Havana Cigar and Tobacco Factories, Limited, Havana, Cuba. 
PAID UP CAPITAL, $7,000.000 GOLD. 


CIGAR FACTORIES: CIGARETTE FACTORIES : 


Henry Clay, Bock & Co., La Inti- Henry Clay, Bock & Co., La Espano- 
midad, La Espanola, La Corona, la, La Legitimidad, La Honradez, Ms 
Estella, La Rosa de Santiago, La Corona, La Hidalquia, 4 
La Flor de Naves. El Comercio. : 


Anoual Output....Over 85 000,000 Vigars. Annual Output... . 1,200,000,000 Cigarettes. 
ADDRESS ALL COMMUNICATIONS TO 


FERDINAND HIRSCH, 32 Broadway, NEW YORK. 


Cablic Address: ‘‘CLAYBOCK ’’ New York. 
Sole Representative for the United States and Canada. 








LONDON OFFICE : HAVANA OFFICE: 
Dashwood House, 9 New Broad St. 9} O'Reilly. 
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KEU WEST HAVANA GIGARS. 
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No. 3. 


WINDOW DRESSING AND 
STORE ADVERTISING. 


PASSERBY naturally takes it 
for granted that the several 
grades of cigars, tobaccos, etc., 

carried in stock by you are the 
same as the display in your window, 
and if your window display is dirty 
and dusty and the window glass un- 
clean—the whole window having a 
slovenly effect—don’t blame him for 
wrongly judging your inside stock 
and going elsewhere to make his pur- 
chases, for you would probably do 
the same identical thing yourself, 
were you in his place. 

Always remember that the best 
you’ve got—the very best stock in 
your store—is none too good for 
your window display. It isn’t neces- 
sary to literally jam the window full 
of goods of all kinds in order to show 
a sample of everything you carry in 
stock, as we have endeavored to 
point out to our readers from time 
to time in this department. A rea- 
sonable amount of goods well ar- 
ranged and displayed to the best ad- 
vantage—with a strong card or bul- 
letin in the centre of window—will 
be worth considerable more, and 
prove much more effective than a 
window chockful of goods having a 
thrown-in look, which I regret to see 
in many otherwise well managed 
stores throughout the country. 

& 
It is worth hundreds of dollars a 


year to any and every retailer to give 
the necessary and proper attention to 
his store window and window dis- 
plays therein—your window is the 
magnet that draws the public to your 
counter, and the more attractive and 
catchy you can make it the more 
business you will do. If you are not 
an expert window dresser, you can- 
not begin any younger, and you can 
at least keep the window clean and 
tidy and free from dust. You 
haven’t the time, you say? Well, 
then, appoint one of your clerks as 
window dresser, and give him full 
charge of it, and we warrant that he 
will look after it and see that it has 
time, attention and proper study, and 
the direct result will be increased 
sales. Put $10 in your window, and 
you can take a $100 out of your till. 
ue 

Krohn Bros., 414 Walnut St., op- 
posite the Gibson House, Cincinnati, 
O., are firm believers in up-to-date 
and progressive advertising, and they 
recently issued a very’ handsome fold- 
er in red and black, which from the 
outside one might think came from 
Li Hung Chang, setting forth the 
salient points of their several brands 
of clear Havana cigars. The folder 
is sealed at the edge and sent through 
the mail for 1 cent without an en- 
velope, and is sure to attract special 
attention, and when mailed to a se- 
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lected cream list of smokers of high- 
grade cigars, it seems to us that it 
ought to produce more than adequate 
results. Krohn Bros. are one of the 
most aggressive concerns in the Ohio 
metropolis, and are doing an excep- 
tionally fine business in the better 
grades of goods. 
a 

Speaking of putting $10 in your 
store window, etc., suggests an idea 
to me, which can be turned to good 
advantage and at practically no cost. 
Take two $1 bills of different series 
or issues, slightly soiled in circulating, 
but still retaining a new look, and 
affix the bills, side by side, to a proper 
sized card, accompanied by the fol- 
lowing reading, or such variation as 
may occur to you as being more ap- 
propriate for your special and indi- 
vidual use. Be sure to retain the idea 
or you may lose the desired effect : 


OF THESE BILLS IS 
COUNTERFEIT? 
(Bill) (Bill) 
: A CORRECT GUESS ENTITLES : 
YOU TO ONE OF 
OUR BILL 
5c. CIGARS. 
It’s WortH A NICKEL. 


Of course, a person is entitled to 
but one guess, and as both bills are 
genuine, a guess as to either of them 
being a counterfeit is not correct. 


Should a person say “Neither,” you 
will have to let them into the secret, 
and it’s ten to one that they will steer 
several your way who think they are 
judges of money, who, in turn, will 
help it along when they get caught. 
Do not suspend the card too close to 
the window—keep it back a couple or 
three feet, and if properly carried out, 
you will have a crowd in front of your 
window constantly, and the scheme 
will result in good business, as money 
always attracts money. 
wt 
Joseph Jonas, the cigarman at 98 


Nassau St., is issuing a card to his 
customers, which, in connection with 
his name, address, etc., reads as fol- 
lows: 

“For consumers only. When the 
figures on the reverse of this card are 
punched, you will have bought $15 
worth, for which I will present you 
$1 in goods, free of cost.” 

The idea is a good one, and if 
worked in gcod shape will undoubt- 
edly increase a retailer’s regular trade. 
Mr. Jonas says he is more than 
pleased with the manner in which it 
is going, and finds that many ask for 
the cards, probably having heard of 
the scheme through their friends. 


vt 


J. Cahn, occupying the well-known 
“Willis Point,” at Willis Ave. and 
147th St., is an exceedingly active 
cigar man. He has much faith in his 
windows, and believes they are his 
best salesmen. His latest “eye- 
catcher” was a card bearing a soda 
cracker and the jack of clubs, which 
made the sign read: 


OUR ROSETTE 
: 5¢. CIGAR 
: IS A CRACKER-JACK. 


This attracted considerable atten- 
tion, and brought much profit. An- 
other of Mr. Cahn’s signs read: 


STOP SMOKING 
POOR CIGARS 
: GOOD ONES INSIDE. 


Mr. Cahn is using the coupon 
scheme at present ; that is, he offers $1 
worth of goods when $15 in pur- 
chases is punched on the ticket given 
each purchaser. Julius Cahn, his son, 
gives great promise of becoming a 
hustling cigarman. 

st 
Frisch & Co., 411 Broadway, are 


tireless and persistent pushers for 
business. Their newspaper ads. have 
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resulted profitably and served to 
establish a substantial trade. Their 
latest ‘“‘push,” a handsome nickel 
fountain pen bearing their name, has 
brought many returns. 
ad 

The half-tone illustration which 
appears in this article was made from 
a photograph of the south window of 
Daniel Frank & Co., 232 Washing- 
ton St., Boston, Mass., and shows 
merely the detail or arrangement in 
the center of the window. The pict- 
ure hardly gives a good idea of the 


ing to the size of the window and the 
immense amount of goods displayed 
therein. 

Sd 


The four-page folder describing 
the complete window display given 
free with 2,500 Sweet Violet cigars 
by Austin, Nichols & Co. is very J. 
Edward Cowlesque, while the United 
States language on the front page is 
quite comprehensive and unique. It 
reads: “RuBpBer Necks can be made 
to buy what they Rupser at.” Mr. 


Cowles is also the author of a hand- 


A B)STON WINDOW DISPLAY. 


size of the window, which is an espe- 
cially large one, and contained at the 
time this photograph was taken some 
20,000 cigars of various brands. The 
centre piece is composed of “N. S.,” 
with Celestinas to the left and Cuban 
Bells to the right. For the ground 
work there are Night Tempters in 
several sizes, Pearl Deoro and also 
imported goods, pipes and tobaccos. 
It was quite an effective display, and 
attracted considerable attention, ow- 


some and well-printed booklet, replete 
with many attractive half-tone illus- 
trations, setting forth the good points 
of Martella clear Havana cigars, one 
of the leading brands of Austin, 
Nichols & Co. You should send for 
these booklets, if you haven’t seen 
them, as they are well worth reading. 
Pied 

A cigar dealer over in Brooklyn 
woke up last week and decided to 
have a window display of nis own, 
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and installed a happy family of 
trained dogs and cats in his window, 
which attracted considerable atten- 
tion and kept a good sized crowd in 
front of the window the greater por- 
tion of the day and evening. A. Fos- 
ter, the well-known cigarman, has a 
bright and attractive little store at 197 
Washington St., Brooklyn, N. Y., 
where he is doing a most profitable 
business in catering to the wants of 
the best trade in his section. 


a 
Harry Cohen, the clever young 
manager for M. Schlesinger, at 416 
Broadway, has a penchant for origi- 
nal signs or bulletins to catch the eye 


of the passing Broadway throngs. 
Here are two of his latest: 


YOU MAY STOP 
THE RUN ON 
SAPHO 
BUT THERE IS 
NO STOPPING 
THE DEMAND FOR 


: OUR CASINO 


: DON’T GO TO PITTSBURG : 
FOR YOUR STOGIES ! : 
YOU CAN BUY THEM HERE, 
THREE FOR 5C. 


The Manhattan Cigar & Tobacco 
Co., 2156 8th Ave., is certainly a pro- 
gressive concern, and Joseph Buchner 
and Oscar M. Newman are both firm 
believers in effective advertising. Re- 
cently they gave to each purchaser of 
§0c. worth of cigars a handsome cigar 
holder, and now they are arranging 
to put out some handsome cigar cases 
with their name stamped in gold let- 
ters across the face. These will be 
given to the purchasers of a certain 


amount of their better grades of 
cigars. 
wt 


A few late expressions of the hour 
may be used to advantage in advertis- 
ing one of your leading brands. The 
idea follows: 


: HAVE A GOOD TIME! : 
: SMOKE OUR : 
HIGH-ROLLER 

1oc. CIGAR 
AND 
GET YOUR MONEY'S 


Peter D. Pinke is one of the up-to- 
date 3d Ave. cigarmen. He changes 
his window display every week, makes 
his own designs and does his own 
trimming. He is the originator of an 
attractive two-faced clock, which oc- 
cupies the centre of his window. This 
proves beyond doubt that Mr. Pinke 
is “right up to time.” His store at 
1179 3d Ave. is well stocked with a 
clean, reliable grade of goods, and is 
well patronized. 

ad 


Prowler’s Cigar Store, 630 8th 
Ave., is a favorite haunt for bargain 
seekers, and they usually can find 
some good ones. Catchy signs are 
displayed prominently. across the ex- 
terior of the window, and heaps of 
packages of tobacco with glaring price 
marks completely fill the windows. 
Mr. Prowler is quite well satisfied 
with the trade he is doing, and de- 
clares that eternal pushing is the price 
of success. 

Rad 


By the way, what is your recipe 
for success in the cigar business? 
We shall be pleased to publish your 
ideas, views, suggestions, etc., in this 
department, with or without your 
name, as you may prefer. We trust 
our many readers will let us hear 
from them on the subject, with letters 
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of fifty to sixty words—if you can 
get same into that space. Anyway, 
please let us hear from you. Remem- 
ber, where you give but one idea, you 
will receive ten or more good ideas 
in return. 


& 


Julius Ballenberg, the well-known 
cigarman at 59 West 42d St., issues 
as an advertisement of his place an 
unique imitation of a ten-dollar bill, 
on which is printed: “This bill is No 
coop, but our Bryant Square is the 
best cigar you ever smoked for 5 
cents.” The boys are glad to get the 
bills and put a few genuine one-dollar 
bills on the outside, so they can flash 
a large roll. 

Pad 


Another idea: 


$1,000,000 
IS A GOOD THING 
TO HAVE—SO IS 
A BOX OF : 


: CELESTIAL CIGARS. 
THEY'RE SKY HIGH— 
$3.50 FOR FIFTY 


We have received many ideas from 
our readers during the past month, 
for which please accept our hearty 
thanks. Several were received when 
this department was ready for press, 
and will receive proper attention in 
our next issue. Please let us hear 
from all who have any good ideas or 
suggestions, which will be appreciated. 


Special Offer. 


Send us 25c. in stamps, and we will 
send you THE CicaR StTorE Mac- 
AZINE for three months. It will give 
you many valuable pointers and sug- 
gestions for improving your store and 
increasing your business. You can- 
not afford to miss this offer. 


New York Retailers’ Association. 


T gives us much pleasure to note 
that an association of the New 
York retail tobacconists has re- 

cently been formed under the name. of 
the New York Retail Tobacconists’ 
Protective Association. This is a 
movement in the right direction, and is 
what THe CiGAR SToRE MAGAZINE 
has been vigorously advocating for 
the past year. 

The object of the association is 
briefly as follows: The free discussion 
of all subjects of interest and benefit 
to retail dealers. 

To unite against excessive prices 
charged by combinations for their 
goods. 

To devise a means of concerted ac- 
tion against combinations which are, 
by reason of present conditions, in a 
position to dictate to the retailer the 
methods of conducting his business, 
and if an emergency arises to act in 
unity for mutual protection. 

It is the purpose of the organization 
to use every effort and legal means at 
its command to guarantee a fair profit 
to the retailer on every article he sells, 
and to relieve him from oppression on 
the part of combinations now existing 
or to organize in the future. The re- 
tailers united are a power that every 
element affiliated with the business will 
be compelled to recognize as the most 
important factor. The general pur- 
pose of the association will be to ele- 
vate the moral standing of the busi- 
ness, make it as exclusive as possible, 
and to acquire to the dealers the profits 
to which they are legally entitled. The 
cost of membership is so small that the 
smallest dealer can afford to join, and 
the benefits large enough for the 
largest to consider and become inter- 
ested. 

The officers are: President, John E. 
Kenyon ; treasurer, Louis Biel; secre- 
tary, H. M. Lewin; corresponding sec- 
retary, Samuel Cohen, who will de- 
vote his entire time to the affairs of 
the association. The date and place 
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of the next meeting has not yet been 
announced, but the dealers will be 
notified by mail when same is decided 
upon. 

Several enthusiastic meetings of the 
new association have already been 
held, and applications for membership 
have been coming in from all the lead- 
ing and progressive cigarmen in New 
York. There are already several hun- 
dred members, which fact predicts an 
influential, strong and successful as- 
sociation. 

Every New York retailer should 
join the association and become an 
active member—which will surely re- 
dound to his best interests. 


A Bright Fellow. 


“I believe Higginside smokes the 
vilest cigars on earth. When he drop: 
in at my office I always give him a 
good cigar to keep him from lighting 
one of his own.” 

“Drops in every day, doesn’t he?” 


“Generally.” 

“I thought so. I know Higginside. 
He is a fellow of a good deal of thrift 
and ingenuity.” 


The Retort Courteous. 














“Gimme a smoke, will yer, Chimmie?” 
“I like yer nerve, after tryin’ to steal me girl 
last night. Nix, you don’t smoke.” 


Metropolitan Meanderings. 


J. SMITH, 342 2nd Ave., draws 
e a splendid trade from the im- 
posing New York Post Gradu- 
ate Hospital, on the opposite corner. 
There are usually about 200 visiting 
physicians, who, as a rule, are inces- 
sant smokers. The majority of the 
M. Ds. are rather critical, and nearly 
always select a high class cigar. Mr. 
Smith carries a carefully selected and 
popular grade of goods. 

Wm. Kahn, 546 Grand St., is an old 
time cigarman, having been in the 
trade for the past twenty-five years, 
He has witnessed many changes, and 
declares that the cigar trade has im- 
proved somewhat during the quarter 
century. He hopes the time will soon 
come when it will be on a high stand- 
ing. 
Wm. Frankfort, 287 1st Ave., is firm 
in his belief that the department stores 
are responsible for much of the uncer- 
tainty among the tobacco users. He 
says the pernicious practice of price 
cutting should be abolished. 

E. Beringer, proprietor of the well 
known Capt. Marryat Cigar Store, 436 
East 34th St., near the Long Island 
Ferry, reports 2 good trade on his 
Marie Stuart, Victor Dewey and 
Schley Invincible brands. 

There is an eye catcher in one of the 
windows of the cigar store of A. L. 
Ernst & Bro., corner Cortlandt St. and 
Broadway, which consists of a pan- 
oramic picture evidently taken from a 
ferry boat on the Hudson River, which 
shows the river front, shipping, sky- 
line and all the prominent buildings of 
lower New York. It is a very hand- 
some and well executed photograph, 
and never fails to attract the attention 
of the passing crowd. 

During a recent trip to Louisville, 
Ky., John W. Merriam, of John W. 
Merriam & Co., 135 Maiden Lane, 
placed a large number of Henry Irving 
cigars with Humler & Nolan, 255-7 
4th Ave., which thev will handle in 
connection with Baron De Kalb, mak- 
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ing Merriam’s goods their leaders in 
clear Havana cigars, which they carry 
in all sizes. 

Harlem is justly proud of Wallach’s 
up-to-date cigar store at 2082 7th Ave., 
corner 124th St. Fine display fix- 
tures and costly cases serve to show off 
the well arranged stock, and make this 
a modern store in every detail. Joe 
Wallach, the congenial manager, is al- 
ways promptly on hand to welcome his 
numerous customers, and greets them 
all with the same pleasant smile. El 
Fumo de Ora, a well known brand 
manufactured by J. Wallach’s Sons, is 
carried in stock, and is giving uni- 
versal satisfaction. 

A. E. Farmer, the progressive 
hustler, of the firm of A. E. Farmer & 
Co., distributers of clear Havana and 
domestic cigars, 640 Broadway, New 
York, has just returned from a most 
successful trip to Chicago, where he 
opened several good accounts for La 
Satifacha, the new brand of clear 
Havana goods which they have just 
taken hold of for the Sar Alvarez 
Cigar Co., of Key West, Fla. The 
New York sales of this cigar, and also 
their other brands, are very satisfac- 
tory, and Mr. Farmer is now making 
a special push for business in New 
Jersey, which effort is meeting with 
considerable success. 

Prosperity reigns supreme at the 
cigar department of Acker, Merrall & 
Condit’s 57th St. store. Up-to-date 
fixtures prove quite an ornament and 
show off the well arranged stock to 
best advantage. Great stacks of boxes 
piled high in the air are evidence of 
the vast volume of business transacted 
under the able management of Edw. 
M. Cardle and-Jos. Pyke. The sales in 
this department are way ahead of any 
preceding year, and steadily increasing. 
On every hand are piles and piles of 
Cremo, Elegancia and the new Olym- 
pia. These two clever young men are 
thoroughly familiar with every detail 
of the cigar trade, and expect to give 
Acker, Merrall & Condit’s other cigar 
departments a close run for supremacy. 


M. D. Blakeney, of 791 8th Ave., is 
having a good trade on McCoy & Co.’s 
Cherry Diamond. Fontella and Monte 
Cristo are proving good sellers also. 

Chas. Trost, the able manager for 
M. Gidion, 421 6th Ave., has suc- 
ceeded in establishing a good steady 
trade by careful and conscientious ef- 
forts. A special discount is offered to 
clubs and hotels, and the receipts in- 
creased accordingly. 

A new arrival in the cigar world is 
Leon Biber, who has just opened a 
neat little store at 652 8th Ave., be- 
tween 4Ist and 42d Sts. New and up- 
to-date fixtures add to the attractive- 
ness of the store and serve to show off 
the well selected lines of cigars and 
pipes. Hoffman House, Historians 
and other well known sellers will be 
carried in stock. 

M. Grossman, the 3rd Ave. cigar- 
man, is anxious to become even more 
popular in the different localities and 
has opened up a new store at 1386 3rd 
Ave. Wm. Peck is in charge, and will 
no doubt sell a number of Grossman’s 
famous Cable 5c. cigars. 

A. N. Schneider, representing 
Schneider & Co., 1435 2d Ave., is dis- 
posing of a good deal of leaf tobacco 
for his firm. 

Sol Willinsky’s cigar store, adjoin- 
ing the American Theatre, at 42d and 
8th Ave., is a popular resort for the- 
atrical people and theatre goers. Abe 
Willinsky assists his brother in the 
management of the store, and has es- 
tablished quite an amount of personal 
trade. 

Krombach Bros., of 147 East Hous- 
ton St., claim to have the oldest cigar 
store in New York, having been in 
their present location for the past 
35 years. An ancient figure of an 
Austrian soldier has stood in front 
for years, and has established itself 
as a landmark. Wm. Krombach is 
well acquainted with the history of 
New York, and remembers when the 
Bowery was a beautiful by-way, with 
trees and rose bushes on each side. 
George Washington came from Bos- 
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ton down this road, which was a much 
frequented thoroughfare years ago. 

M. Meyers has opened a cigar store 
in connection with the café at the 
northwest corner Lexington Ave. 
and s9th St. A good, clean line of 
goods will be handled, and the stand 
is quite an ornament to the beautiful 
store. E. Muma is the able assistant, 
who will no doubt work up a nice 
trade. 

E. S. Hines, 1985 Broadway, di- 
rectly opposite the formidable 22d 
Regiment barracks, is making a nice 
window display of La Bertha, La 
Regina and El Blason in boxes, using 
about 4,000 cigars in all. Mr. Hines 
is a very clever inventor, and has 
made a lantern which shows a red 
cigar at night, and attracts consider- 
able attention. He is usually in 
charge of the store, and has by close 
attention to the details of business, 
and by careful handling of customers, 
established a good paying trade. 

Max Jacoby & Co., cigar manufac- 


turers, at 13th St. and 1st Ave., will 
shortly introduce the “Casino Girl,” 


an exceptionally good 5c. brand. 
Years of experience, best material 
and clean workmanship will enter into 
the composition of every cigar. A 
glorious future is predicted for the 
new-comer, which will be sold to the 
trade at $30 per thousand. This en- 
terprising firm is turning out great 
quantities of El Serrana and La 
Tatjana brands. 

A recent decision handed down by 
Justice Frank C. Laughlin, of the su- 
preme court, will prove of much in- 
terest to tobacconists. The court finds 
that Schianasi Bros., who brought the 
suit, have no monopoly to the use of 
the word “Natural,” as applied to the 
tobacco used in certain brands of 
cigarettes. Yok Oussani & Co., im- 
porters and exporters of Egyptian 
King cigarettes, at 10 Park Place, 
may continue to use the word “Nat- 
ural.” 

Bernard Stahl & Co., when their 
“True as Steel” cigar factory was 


burned to the ground several months 
ago, succeeded in securing temporary 
quarters at 22 and 24 Reade St., 
where they put in new stock, benches, 
etc., and had the factory in operation 
in an incredibly short time, as will be 
remembered. About April 1 they ex- 
pect to remove to the large and com- 
modious building, 241-243 West 
Broadway, where they will have 
largely increased facilities and be in 
a better position to handle their ever 
increasing business to best advantage. 

S. H. Plough & Co. have adopted 
a novel and effective way of advertis- 
ing and creating a demand for their 
“Royal Badge” cigars. Their sample 
distributer is making the rounds of 
the large office buildings, offering one 
of the cigars to all who smoke, from 
an original package. 

The new firm of Buchner, Newman 
& Co., of 2156 8th Ave., has been 
changed to the Manhattan Cigar & 
Tobacco Co., under which style we 
expect to see some bright hustling in 
the near future. In their large south 
window they have a handsome dis- 
play of D. H. McAlpin & Co.’s “Cu- 
pid Bouquet Generals,” and “Little 
Cigars,” on which goods they are 
making a special push, and are cer- 
tainly catching the public in good 
shape. They have 20 electric lights 
in each of their large windows, which, 
with the handsome display, makes a 
pretty picture in the evening. 


J. H. Doyle, of Burlington, N. J., a 
tobacco dealer, received an order from 
a country store at Rancocas for a spe- 
cial brand of plug tobacco. The day 
following the order was counter- 
manded, because, the merchant says, 
of his three customers who used this 
particular brand of tobacco one has 
died and the other two are in jail. 


You can get ten times the worth of 
your money through a year’s subscrip- 
tion to THE Cicar Store MAGAZzINF. 
at $1; 1,000 stickers free—simply to 
get you started. 
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Tobacco At West Point. 


T is rather rarely that we hear of the 
head of a great educational insti- 
tution favoring the use of tobacco 

by its students. Col. Mills, superin- 
tendent of the United States Military 
Academy, urges that the present pro- 
hibition of tobacco at that famous 
school should be done away with. Not 
only does he speak from the point of 
view of discipline, but from a belief 
that the use of tobacco in moderation 
is a good thing for soldiers. Up to 
within a comparatively few years the 
cadets were allowed to smoke during 
their daily release from quarters. The 
W. C. T. U. then initiated a crusade 
against tobacco and the War Depart- 
ment prohibited its use at West Point. 
It is now, as might be expected, the 
smart thing for cadets to smuggle to- 
bacco into their quarters and to smoke 
surreptitiously. An examination of 
the delinquent list, according to Col. 
Mills, shows that violations of the or- 
dinance constitute a large proportion 
of the offenses against discipline. 
From the point of view of a soldier 
Col. Mills says that he believes the use 
of tobacco among soldiers is “an ex- 
cellent habit.” It comforts them more 
than anything else can after a hard 
day’s work. The cadets being ap- 
prentices to soldiership, we suppose 
Col. Mills thinks they might as well 
break themselves into army ways. 
Certainly armies of all nations are im- 
mense consumers of tobacco, and there 
is many a man now in civil life who re- 
calls the pipe he smoked by a campfire 
as the sweetest in his life. 


The Czarina’s Expenses Reformed. 


OME time ago the Czarina, who 
is a very philanthropic and re- 
ligious woman, made up her 

mind that the lavish use of tobacco in 
Russia was doing harm. She there- 
upon prohibited the use of the weed, 
and especially of cigarettes, in the 
Court. 

The courtiers, with proverbial wis- 


dom, said nothing in regard to the new 
rule, but the dealers were greatly ex- 
cited. They waited upon one of the 
members of the Cabinet, who heard 
their story and said: 

“The matter shall receive full con- 
sideration.” 

A few days after this one of the 
chief ladies in the Court astonished the 
Czarina by complimenting her upon 
her courage, self-sacrifice and gener- 
osity. The Czarina was a little bit 
puzzled, but supposing that nothing 
was intended beyond a mere compli- 
ment, made no comment. 

A few days passed and Her Im- 
perial Majesty needed some money. 
It did not come, even after she had 
sent a confidential servant to the treas- 
ury. At last, in place of money, came 
a white-bearded old man from that in- 
stitution, with pleasant voice and at- 
tractive address. 

“There must be a mistake, Your Im- 
perial Majesty. Two weeks ago you 
prohibited the use of tobacco in the 
Court, and so great is your influence 
and so deep the love for you among 
the people that the sales of the weed 
dropped down to a fraction of what 
formerly was the case, and the internal 
revenue receipts became less than the 
expenses. The Government appreci- 
ated your high munificence, because, 
under the law of the land, your income 
is charged against the tobacco tax of 
this district, and it was supposed that 
you had concluded to give up your 
wealth in order to carry out your views 
upon reform.” 

The following week, so the story 
goes, the rule was relaxed, and the 
Czarina’s sudden poverty vanished as 
if by magic.—Philadelphia Post. 


“So you want to marry my daugh- 
ter?” 

“Y-e-s, sir.” “Do you smoke?” 
“N-o, sir.” “Take her! I’ve married 
off six daughters, and all the husbands, 
have a particular fondness for my 
brand of cigars. You're a novelty.”— 
Syracuse Herald. 
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The A. B. C. of Success. 


Advertising 
Brings 
Constant 
‘Demand 
Effectively 
For 
Goods 
Heretofore 
Inactively 
Jobbed— 
Keep 
Lecturing 
Men 
Not 
Openly 
Patronizing 
Quality 
Recognized 
Satisfactorily— 
Tackled 
Unceasingly 
Veracity 
Wins 
*Xpert 
You 
Zenith. 


Moral: THE CicarR StTorE Mac- 
AZINE pays advertisers of good goods 
from A. to Z. 


Smoked His Own Cigars. 


HERE is one woman in New 
York who has forever silenced 
her husband on the matter of 

women buying cigars for their other 
halves. Yesterday he had a birthday, 
and all the invidious remarks he had 
ever made about women and their ig- 
norance of cigars his wife squared off 
by one ingenious inspiration. 

The husband is an_ inveterate 
smoker, and always buys his cigars in 
quantity. In the early years of their 
married life his wife used to present 
him on festive occasions with boxes 
which some dealer had assured her 
were the finest. After a number of 
pitving remarks about the way she was 
always done in the transaction and the 
subsequent sufferings of the friends on 


whom he palmed them off, the wife 
struck cigars off her list of presents. 

All would have been well if only the 
husband could have refrained from 
twitting her about it and telling their 
friends how well trained she was. 

Her revenge came on his birthday 
yesterday, when once more she pre- 
sented him with a box. 

She had taken one of his own when 
it was empty, and for weeks had been 
surreptitiously abstracting cigars from 
his full boxes and packing them care- 
fully away in the empty one. It was 
full on his birthday, and she opened it 
for him herself. 

He thanked her, but perfunctorily, 
and after dinner lighted one while she 
sat by. He took one experimental 
puff and then another, then sorrow- 
fully turned to her: 

“Jen, dear, you won’t give me any 
more cigars, will you? This is better 
than your usual brand, but I expect 
I’m a crank. I prefer my own, so 
hereafter you give me portieres and 
rugs and things like that. And don’t 


get vour feelings hurt that I’m not go- 


ing to finish this one. I’m going to 
have one of my own kind.” 
“I knew you’d feel that way, dear,” 
she said, smiling sweetly. And then 
she told him. 
Now he is beseeching her not to tell 
her friends. 


Make Your Business Pay. 


You cannot get rich by sitting down 
and waiting for people to come in and 
buy. You must do something to at- 
tract people to your store. If you do 
not know how to do this, get a copy 
of THE CicaR StTorE MAGAZINE and 
read it—-it will tell you about new 
and bright advertising ideas, and give 
you other valuable suggestions which 
will increase, if not double, your busi- 
ness. Others are doing it, and you 
can do the same. Send us 25c. in 
stamps for a three months’ trial sub- 
scription and you will never regret 
the investment. 
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A Cigarman’s Yarn. 


66] SAW a drunken man once set- 
ting his watch by the fare regis- 
ter in a street car and kicking 

because it kept losing so much time be- 

tween crossings,” said a tobacconist in 
the shopping district, “and I’ve heard 
tell of an engineer,” he continued, 

“that blew up a boiler because he mis- 

took the thermometer for the steam 

gauge and burnt half a coal bin trying 
to get the pressure past 85; but in my 
opinion the prize for that class ought 
to go to a boozy gentleman who wan- 
dered into my place recently. I hap- 
pened to be busy storing away some 
cigars over there in the corner at the 
time and didn’t notice him at first, but 
it seems he brought up against the 
counter right before where that big 
cash register stands. He looked the 
machine over in a misty, blear-eved 
sort of way, and then began fumbling 
in his vest pocket. Pretty soon he 
clawed out a nickel and poked it 
through that little opening for sale 
checks in the back. Then he reached 
around and jabbed at the end key on 
the row. He made three or four 
lunges hefore he hit it, and when he 
finally did he rang up $15 at the rate 
of $3 a punch. Of course, that at- 
tracted my attention, and I rose up to 

see who was trying to tap the till. I 

found him bending over the top of the 

register with his eyes fairly hanging 
out of their sockets. ‘I guesh I mus’ 
be drunk sure nuf,’ he muttered. 

‘Seems to me I can see *bout twenty 

starting levers on thish here ol’ slot 

machine.’ TI found out afterward he 
was a drummer who hadn’t been in 
town since the poker boxes were abol- 
ished. A man that gets so full he 
can’t tell a cash register from a slot 
machine oughtn’t to be trusted abroad. 
Something’s liable to happen to him.” 


Not only is THE Crcar Store Mac- 
AZINE read by intelligent retailers the 
country over, but also by many thou- 
sands of their customers ; $1 a year. 


Ever Meet Him? 


“When I was in Boston the other 
day,” said the man with the bushy 
whiskers—‘when I was in Boston the 
other day———” 

“You went up to the Bunker Hill 
monument, of course?” interrupted the 
inan with the scar on his chin. 

“No, sir.” 

“You saw the subway?” 

“No, sir.” 

“You walked across the Common?” 

“No, sir. As I was about to remark, 
—_ I was in Boston the other day, 

” 

“You 
Church ?” 

“No, sir.” 

“You rode out to Brookline?” 

“No, sir.” 

“Went out to the College grounds?” 

“NO, sir.” 

“Visited 
yard?” 

“No, sir. I started out to say that, 
when I was in Boston the other day 


” 


went to the old South 


the Charlestown navy 


“You went to the new Academy of 
Design?” 

“No, I didn’t.” 

“Took a trip to Plymouth Rock?” 

“No: sir, 

“Then what on earth did you do?” 

“T have been trying to tell you. I 
found the best nickel cigar I ever 
smoked for the money, and if you are 
a smoker I'll ask you to try one and 
give me your opinion.” 


Myer—Don’t you know that the use 
of tobacco shortens your days? 

Gyer—Yes, I’m sure it does. 

Myer—Then why do you use it? 

Gyer—For that very reason. I once 
tried to quit it, and the days were 
about a week long. 


The Maid—What, in your estima- 
tion, is the first step toward universal 
peace? 

The Bachelor—The abolishment of 
matrimony. 
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In our constant and untiring endea- 
deavors to keep abreast of the times, 
this issue of THE CiGarR Store Mac- 
AZINE makes its appearance in a new 
and handsome cover—printed in col- 
ors on a fine quality of tinted paper. 

How do you like it? 
wt 

THe Cicar Store Macazineé will 
be pleased at all times to answer com- 
munications from its readers who 
may desire information on anything 
connected with the tobacco business. 
Answers will be published in issue fol- 
lowing date of receipt of query, and 
will also be answered by letter, if 
stamp is enclosed. 

at 


The Protective Association of the 


Retail Tobacconists is at last a thing’ 


of actual existence, and is, at this early 
date, in a condition which gives much 


promise for the future attainment .of 
the objects for which it was formed. 
THE CiGaR SToRE MAGAZINE has per- 
sistently urged the association of re- 
tail dealers in every city, and pointed 
out the benefits to be derived from 
such organization, and it is hardly 
necessary to add that they will have 
our earnest, and, we think, effective 
co-operation. We are pleased to ob- 
serve that our efforts in this direction 
have borne fruit, and that the retailers 
are waking up to their best interests. 


Td 


This, the March, 1900, issue of 
THe CicarR StorE MaGAZINE, is our 
twelfth number and completes the 
first year of our existence, and from 
the many hundreds of flattering testi- 
monial letters we have received from 
the leading and most successful cigar- 
men in the country—some of which 
have been published from time to time 
—we feel that our efforts have been 
appreciated, and desire to thank the 
trade for its hearty co-operation and 
support. Future issues of the mag- 
azine will be improved in many ways, 
and no stone will be left unturned to 
make it indispensable to every intelli- 
gent retailer. Our April issue will be 
our Anniversary Number, and will be 
an especially attractive one in every 
way. If you are not already a sub- 
scriber, it will pay you well to send 
us 10c. in stamps for a copy of the 
April number. 

od 


One of the elements of success in 
the cigar business is the ability to 
make friends. You can make a friend 
of nearly everyone by being always 
accommodating and courteous. Treat 
the man who “only wants a light,” 
or a Sc. cigar, or a box of Ioc. cigars, 
in the same courteous and welcome 
manner, and you will be rewarded by 
seeing him in your store again—per- 
haps after going blocks out of his 
way to find you. If, however, you 
have that undesirable disposition that 
will not permit you to greet your cus- 
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tomers in a cordial way, you have no 
business to be in business, and people 
will go blocks out of their way to buy 
elsewhere. There will be, of course, 
among your customers some people 
who are downright fools, the friend- 
ship of whom you might not desire, 
but you will find that it will pay to be 
friendly with them as far as your self- 
respect will permit, for as an enemy 
this is the most dangerous kind. 


The Cigar Wrapper. 


The lady in the new box coat 
Now trippeth down the street, 

She has no curve nor crooked line— 
She’s straight from head to feet. 

There is no wrinkle any place, 
But prim and plain is she. 

Her arms flap down so limply, too— 
And, say, it puzzles me. 

Now, is she plump, or is she lean? 
Hath she a witching form? 

Does she wear such a coat as that 
For looks—or to keep warm? 

She’s comely, as to smiling face, 
But, leave it to a vote, 

And every man would vote against 
That flour-sack looking coat. 

They do not look like other coats, 
Which used to be thought nice. 

Yet one resemblance you will find, 
And that is in the price. 

These coats make you just like cigars, 
Fair Laura, May and Liz— 

The wrapper never indicates 
Just what the filler is. 

—Joun Wink in Baltimore American. 


Queries Answered. 


L. B.—W. K. Curry, Harbor View, 
- was proprietor of Factory No. 74, Dist. 
of Florida, until June 30, 1899. San 
Alvarez Cigar Factory, Key West, 
Fla., commenced business July 6, 1899, 
under same number. 

H. M. McC.—The names and ad- 
dresses of several leading wholesale 
pipe houses are as follows: M. L. 
Samter & Co., 474 Broadway; Julius 
Becker & Co., 616 Broadway, and 
Wm. Demuth & Co., 508 Broadway, 


all of New York. They undoubtedly 
will some day. 

L. R. & Co.—Factory No. 226, 2d 
Dist. of N. Y., is operated by M. Al- 
varez & Co., 187 Pearl St. 

D. J. E—The caution stamp on the 
package will show the factory number, 
and if you will advise us the number, 
district, etc., we shall be glad to give 
you the maker’s name and address. 

H. H. G.i—We suggest that you cor- 
respond with Edw. Kimpton, 48 John 
St., or Styles & Cash, 77 8th Ave., 
wholesale stationers, both of N. Y. (2) 
The tobacco bug is hatched in the 
goods, the egg being on the leaf before 
making up, and there is no known way 
of exterminating them without ruin- 
ing the leaf. 

A. L. G.—Factory No. 1,896, 1st 
Dist. of Pennsylvania, is operated by 
Harburger, Homan & Co., Philadel- 
phia. Address them at 80th St. and 
Ave. A, New York. 

J. A—In another column in this 
issue of the Magazine you will find an 
article on the subject mentioned, 
which will give you the desired infor- 
mation. 


What Others Say. 


New York, N. Y. 
THE Crcar StorE MAGAZINE: 

I have always found The Cigar 
Store Magazine bright and newsy, 
and no one in the retail trade should be 
without it. 

Yours respectfully, 
J. W. THoms. 
ad 
New York, N. Y. 
THE Cicar StorE MAGAZINE: 

Your Magazine is well written and 
contains very valuable information for 
the trade—leisure moments are well 
spent in reading it. The 1,000 stick- 
ers, with a year’s subscription, is a 
bright idea, and the Magazine deserves 
acknowledgement and success. 

Respectfully yours, 
J. JAFFA. 
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Boston Business Buzzings. 


HOLESALE dealers are at the 
present time suffering the 
penalty of price cutting, sell- 

ing on a 2 per cent. basis. McGreen- 
ery Bros. & Manning, the Hanover St. 
dealers, started the fad. At present 
things look pretty dark for those in- 
terested in wholesale tobacco. 

Fleishman Bros. lost a valuable 
wagon by fire, in the stables of W. 
Johnson, last week. Esterbrook & 
Eaton are making a big push on their 
“Big Brother” cigars. The wholesale 
jobbers of the city met at the American 
last Friday evening to discuss the price 
cutting in wholesale. After a heated 
four-hour and well debated discussion 
the meeting adjourned, all the jobbers 
favoring the plan to sell their goods 
on a 10 and 2 per cent. basis, and to 
allow a special discount of 5 and 2 per 
cent. to members of the Cigar & To- 
hacco Dealers’ Association. All were 
heartily in favor of this but McGreen- 
ery Bros. & Manning. The meeting 
adjourned without coming to a satis- 
factory understanding. 

At a meeting of the Retailers’ As- 
sociation a motion was made to recon- 
sider the vote taken in regard to giv- 
ing away matches. Hereafter matches 
will be given away with every 5c. sale 
as before. 

It is to be regretted that the Retail- 
ers’ Association is not doing what was 
expected of it, and a large number of 
the members are much dissatisfied with 
the working of the organization. 

B. Simons & Co., Chelsea cigar man- 
ufacturers, who were recently arrested 
by the Internal Revenue officers for 
selling unstamped goods, were found 
not guilty, and the case against them 
dismissed. 

A. Bearce, a Stamford St. cigar 
dealer, was arrested by U. S. Deputy 
Marshal Waters recently for violating 
the internal revenue laws. It is al- 


leged that Bearce took 1,000 cigars to’ 


sell knowing they were not properly 
stamped. He was held for trial. 


The firm of S. Nathan, 114 Broad 
St., suffered a loss of 10,000 cigars re- 
cently by burglars. They offered a 
reward of $500 for the arrest of the 
thieves. An unsuccessful attempt was 
made to burglarize the factory of Bres- 
lin & Campbell, Commercial St., dur- 
ing the latter part of February. 

McGreenery Bros. & Manning’s 
Milk St. store house was burglarized 
lately, and goo pounds of plug tobacco 
taken. There is no clue to the robbers 
as yet. 

M. H. Berkwitz is seriously ill with 
stomach trouble. 


St. Louis Scintillations. 


RED. CHARLES is now cover- 
ing this territory in the inter- 
ests of McCoy & Co., of New 

York. Mr. Charles was formerly with 
D. S. Erb & Co., of Boyerstown, Pa. 

An interesting and instructive win- 
dow display is being successfully 
used by S. H. Kubey in his Pine St. 
store. It consists of two cigarmakers 
at work in the window. 

The M. C. Wetmore Tobacco Co., 
competitors of the trust, have begun 
putting their goods on the market. It 
is safe to predict thet they have no 
trouble in getting all <he business they 
can handle. 

Carl Bendheim, of Herschl & Bend- 
heim, reports good results from a re- 
cent northern trip. 

Alex. Jenkinson, of the R. & W. 
Jenkinson Co., of Pittsburg, paid us 
a visit the other day. 

Col. M. C. Wetmore, who has re- 
cently returned from a trip to Wash- 
ington, where he attended a meeting 
of the Democratic Committee, is 
quoted as follows: “The people want 
men in office who will make no com- 
promise with the trusts. They are a 
menace to the welfare of the country, 
and should be treated as public ene- 
mies.” 


Tre Crcar Storr Macazine wilt 
help you in your business ; $1 a year. 
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Pittsburg Pickings. 

ROGRESSIVENESS in the 
cigar business will never 
cease in this busy city. M. 
W. Heddun & Co. have opened their 
new store in the Hotel Anderson 
Building, and it is a model of good 
taste and beauty. A great advantage 
of this location is the three large dis- 
play windows, two of which are on 
6th St. and one on Penn Ave., and 
too much credit cannot be given Man- 
ager Beck for the ability he has dis- 
played in dressing them. In the Penn 
Ave. window was an attractive dis- 
play of “Milo Cigarettes,” of the Sur- 
brug Co. In the 6th St. windows, 
the “Duquesne Bouquet” Key West 
cigar of the R. & W. Jenkinson Co., 
and the Expando 5c. cigars, a private 

brand, were tastefully displayed. 

Raubitscheck Bros. expect to open 
their new store at the corner of 6th 
Ave. and Smithfield St., about April 
Ist. 

Rebuilding the Union Depot will 
cause the disappearance of the oldest 
landmark in Pittsburg—Jos. Zimmer- 
man’s cigar store, corner roth and 
Liberty Ave. Mr. Zimmerman has a 
new location, and expects to open up 
about April 1. 

Manager Gibbs, of Ruymers Bros., 
has reported for duty, after an illness 
of two months. 

A. M. Jenkinson arrived home from 
Texas this week, and reports closing 
several big contracts for “Winners,” 
and “Standard” stogies. 

David Ehrich, of F. Abraham & 
Sons, pipe manufacturers, of Boston, 
was a visitor this week. 


Jersey City Jottings. 

ERSEY CITY is not very preten- 
tious in the way of cigar stores, 

yet there are a number of good 
ones scattered through the town. The 
El Christo Cigar Co., at 91 Mont- 
gomery St., is one of the most success- 
ful concerns. Christie J. McCabe, the 
manager, is a wideawake man of en- 


ergy and ability, and believes in con- 
stant and effective advertising. Imita- 
tion paper bills, neat leather match 
holders, gaudy and artistic pocket 
cigar cases, all bearing the names of 
favorite brands, are a few of his ideas 
to attract attention to his business. Mr. 
McCabe’s clever work has served to 
establish a great reputation, and the 
Wm. Broderick, Don Rodrigo and 
White Stag brands are having an enor- 
mous sale in consequence. 

Chas. Marks, at 86 Montgomery 
St.; Mayer Bros., at 19; A. Faden, at 
51, and Jacobowitz Bros., at No. 7, are 
all doing a nice business on progressive 
lines. 

J. Baum, conducting the Guarantee 
Cigar Store, at 57 Newark Ave.; A. 
Schoenbrun, at 36; B. Kelly, at 91; O. 
Barshow, at 588, and Schuchman & 
Co., at 178, all carry a good line of 
sellers and report trade good. Frisch 
& Co., “Greater New York’s Greatest 
Cigar House,” have a branch at 112 
Newark Ave., where the same metro- 
politan activity prevails. Messrs. T. 
St. John and Heitshue are in charge, 
and are always alert to keep business 
at a “red-hot pitch” at all seasons. 

John Ramsay carries a full line of 
imported and domestic cigars at 22 
Exchange Place and is doing a rattling 
good business. 


The owner of the top-lofty automo- 
bile that had capsized in a strong gale 
climbed out of the overturned vehicle 
and straightened out the dented places 
in his stiff hat. 

“Tt’s all right,” he .said, defiantly. 
“It doesn’t run away and drag me all 
over the neighborhood when it up- 
sets.” 


“Still,” said the old friend who had 
called to converse with the venerable 
sage, “in your advancing age it must 
be a great comfort to know your fame 
is secure.” 

“Yes,” replied the aged scientist, “I 
am told there is a new disease and a 
5-cent cigar named for me.” 
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Buffalo Babblings. 


A’ a recent meeting of the Buffalo 
jobbers the price of Sweet 
Caporal cigarettes was raised 

to $3.90 per thousand. 

Ramsdell & Homan had upwards of 
a hundred different novelties in their 
window last week, illustrating the 
many different articles which they give 
away to their patrons, by redeeming 
the certificates that they issue with 
each sale. It’s an effective idea and 
takes well. 

Sam Welsh is also working the 
premium racket, and is giving a cer- 
tificate or coupon to each purchaser, a 
given number of which entitles the 
holder to certain premiums. Mr. 
Welsh has many handsome and useful 
articles on display, and is well pleased 
with the plan and the satisfactory man- 
ner in which it is going. 

A. T. Stewart, of the American To- 
bacco Co., was in town recently, as 
was Chas. Snyder, of the same com- 
pany, both of whom report record 
breaking business. 

A. H. Hoefer has been here pushing 
Bondy & Lederer’s cigars, and wore a 
satisfied smile when he left town. 

H. Irving Stockwell has been talk- 
ing Turkish cigarettes to the trade 
lately in the interests of the Monopole 
Tobacco Works, and Mr. Benheim, of 
the Metropolitan Tobacco Co., New 
York, was also a recent visitor. 

The windows all over town have 
been covered with a thick frost and 
the window dressing displays have all 
been “out of sight.” 


Newark Nuggets. 


EWARK is a beautiful minia- 
ture of New York. The streets 


are wide and broad and 
have the same clean appearance. 
Beautiful and well laid out breathing 
spots are frequent and add much to 
the beauty of this thriving little town. 
Great, busy department stores keep 
the wheels of business humming with 
tempting window displays, and irre- 


sistible “bargains.” For the pleasure 
seekers a number of theatres present 
New York successes to generous 
sized and intelligent audiences. The 
“carriage crowd” is often in evidence, 
and the streets on a sunny day are 
alive with female beauty and color. 
Broad St., a duplicate of Broadway, 
New York, boasts of a number of 
well-to-do cigar stores. Wm. Jones, 
of the Prudential Building, has quite 
a nice stand, and carries a line of El 
Pasha, La Tropical and American 
Opera brands. Mr. Jones has a touch 
of the prevalent grip, and his many 
customers will miss his pleasant face 
until he is able to resume his duties. 
J. Veterlein, 585 Broad St., is hav- 
ing a good trade on Saborosa, El In- 
tento, and Flor de Veterlein brands. 
Jos. Haas does a good pipe trade at 
460; Atwater & Carter, grocers, at 
728, have a good cigar department. 
Mrs. M. L. Hatfield conducts the 
Boston Cigar Store at 490, and has 
demonstrated beyond all doubt that 
“new woman” methods bring results. 
S. Schwarz, the aggressive cigar and 
drug man at 903, issues a neat little 
pocket cash book with his advertise- 
ment on it. Mr. Schwartz is an active 
business man who believes that eter- 
nal activity is the price of prosperity. 
Brintzinghoffer, at Broad & Market, 
are bright, clever, up-to-date people, 
whose aim and ambition is to be con- 
stantly busy. A clean store, attractive 
display cases, keeps things red-hot. 
Hahne & Co., Newark’s greatest 
department store, are justly proud of 
their cigar stand, which is located 
near the main entrance, where crowds 
are constantly passing in and out. 
Popular prices prevail, and a thriving 
business is the result. A. Slicker, a 
bright young man, is in charge, and 
has made many friends with his pleas- 
ant manners. Cesar Augustus, 
Gen’! Arthur and all the advertised 
brands are carried. Howard’s Arion 
and Pickwick have established a rec- 
ord at 14% Academy St. Julius 
Vogel has a well-arranged store and 
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stock at 115 Market St., and is hav- 
ing much success with the Orange 
Valley and Senator brands. 

Gus Freund, at 171 Market St., 
claims to carry 500 different brands 
of 5c. cigars, and offers them 6—4— 
Y%. J. B. Dean and H. A. Murray 
conduct the Model Stand in Murray’s 
Café, Market St., near Broad, and re- 
port good trade on El Principe de 
Gales, Gato and American brands. 
Ely & Buckley, 294 Market St., make 
a nice display of Victoria Cross, 
Grand Potentiate and El Pasha 
brand. 

Wm. Wolf, at 256 Market St., 
A. Lyons, at 304; Jos. Rowitz, at 213; 
C. C. Hahne, at 316; Frank Webb, at 
172, and John Goehring, at 17, are all 
active business men and carry pop- 
ular lines of goods. John H. Laux, 
at 48 Springfield Ave., recently suf- 
fered a loss at the hands of burglars, 
who took about $200 worth of pipes, 
cigars and tobacco. No trace has 
been discovered of the thieves. Mr. 
Laux continues to dispose of quanti- 
ties of his popular Cissy Fitzgerald 
brand. 

L. F. Dilly is pushing his cele- 
brated Lady K tIoc. cigar at 2 
Springfield Ave. Mr. Hummel, at 60, 
is having much satisfaction with his 
Golden Star brand. Andrew Moeller 
recently opened at 119, and has put 
in a good line of cigars, magazines 
and stationery. F. M. Martin, the 
blind cigarman, at 78 Ferry St., and 
Herman Danielson, at 95, are satis- 
fied with the outlook for future pros- 
perity in the cigar trade. John G. 
Crawford’s Sons do a big wholesale 
and retail tobacco business at 64 
Orange St. 


“Why did you give up smoking?” 

“Well, vou see, before I married the 
Widow Brown she said she wouldn’t 
give up her weeds unless I’d give up 
mine.” 


Successful salesmen subscribe to 
Tue Cicar STORE MAGAZINE. 


Chicago Chatterings. 


OSE DIAZ, of Bustillo Bros. & 
Diaz, New York, is in the city 
on a business trip. 

A burglar attempted to rob the 
cash register in Lew Myers’ store the 
other morning. He was captured by 
a policeman. 

The Cuban Libre Cigar Co. has 
changed its name to the Colbert Cigar 
Co., and increased its capital stock 
from $2,000 to $6,000. 

John Adlandt is now manager of 
the cigar department of Phillip Jae- 
ger & Co., and is pushing King Clay 
to the front. 

The western agent of Kerbs, 
Wertheim & Shiffer, Lee Gunst, is 
now located at 803 Masonic Temple 
Building. 

The entire stock of the defunct 
firm of A. Vanaman & Co. has been 
bought from the trustees by Herman 
Warner & Co. The Madison St. 
store will be operated by the Clayton- 
Hamburger Co., and the Van Buren 
St. store will be conducted by Chas. 
C. Hoffman. 

Osberne & Lester have succeeded 
to the cigar business of the Borden & 
Kimback Co., at 79 Dearborn St. 


An Obliging Gentleman. 


Rs 


we. Sc 


SHORTY.—" Say, Skinny, gimme a light, will 
yer?” 
SKINNY.—“ W’y, cert’nly.’’ 
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Philadelphia Pencilings. 
ALTER E. JAMES, salesman 

for T. J. Dunn & Co., is hav- 

ing a fine trade in the South. 

The cigarmakers’ strike at the 
Portuondo Factory has been settled 
by the non-union men joining the 
union. 

The Richmond Gold & Silver 
Cigarette Co. are pushing their goods 
to the front in this city. They are 
taking well, especially with those who 
object to paper wrappers. 

The factory of Frank Teller & Co. 
is working night and day to fill orders 
for their popular brands. 

J. Braham has opened a new store 
at 1403 Ridge Ave. 

C. A. Monsey & Co. is the style of 
a new firm of dealers near Chestnut 
and 15th St. They have a stock of 
high grade goods, and are after the 
first-class trade. : 


Cincinnati Cullings. 

RADE in general is reported 
satisfactory with, of course, the 
exception of a few kickers. 

Krohn Bros. have been putting up 
some attractive window displays, 
which are certain to produce results 
in the way of new customers. 

The Jackson & May Cigar Co. is 
the name of a new cigar manufactur- 
ing concern recently begun. The 
members of the new firm are men of 
repute and very popular with the 
trade. 

The Western Pipe Co., located on 
4th St., near Plum, is another new 
enterprise which starts out with fa- 
vorable prospects. 

Henry Esberg, of Batt, Gunst & 
Esberg, visited the city lately in the 
interests of his house. 

Moses Zander has succeeded Harry 
L. Granger as manager of The Whit- 
lock Old Virginia Cheroot branch of 
the American Tobacco Co. ; 


Please tell your brother retailers 
about THE CicarR STorE MAGAZINE. 


Short Smokes. 

NEW YORK magistrate has re- 
cently given the opinion that 
“no lady smokes.” That de- 
pends entirely on what is meant by 
“lady.” In the lexicon of the present 
century it is a mighty expansive word. 
There are wash ladies, scrub ladies, 
sales ladies, lady barbers and lady 
baseball players. There are society 
ladies and ladies in society, and then 
there are “women,” whom we think 
rank considerably higher in some 
ways than ladies. There are as many 
society ladies who smoke cigarettes as 
there are lady baseball players and 
barbers. We believe wash ladies are 
peculiarly free from this vice. It may 
be unladylike to smoke cigarettes, but 

there are many ladies who do. 

Cuba, industrially speaking, is rap- 
idly recovering from the effects of the 
war. This is shown more particularly 
in the revival of her tobacco industry. 
The output of tobacco last year, ac- 
cording to the figures furnished by the 
War Department, exceeded the nearly 
normal output of 1896. 

A New York man has lately in- 
vented a cigar box designed to have 
the appearance of being always full. 
It has a false bottom on springs, which 
can be set at any place desired, and-the 
deception is not apparent until cigars 
have been taken from the last row. 
The idea of always having a full box 
of cigars to present to a customer or 
friend for his selection is the principal 
feature of the arrangement. 

A great big tobacco company stands 
in no fear of a supreme court decision 
against trusts. It sells its stuff to one 
man, names him to the trade and says 
buy from him; we have nothing to do 
with the business. There’s a combina- 
tion of gall and evasion for the re- 
former to ponder over that will drive 
him to insanity or war. 

Mr. Otey, of Virginia, has a warm 
spot in his heart for the tobacco-loving 
soldier and sailor. He also has an eye 
to business for his tobacco-growing 
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CLEAR HAVANA CIGARS. 

















MANUFACTURED AT KEY WEST, FLORIDA. 


PARK & TILFORD, 


Broadway, corner 2Ist Street, NEW YORK. 


PRICE LIST ON APPLICATION. 
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You Send the Money, We Do the Rest 


Just what You want 


*2 15 for 500 letterheads, 500 en- 
velopes, 500 billheads or¢ 
rds, renee cash with order, 
with h free elivery to your office. 
ry forl eg ye 1,000 
‘4, 25° envelopes, 1,000 billheads, j 
8, cash with order, 
is. baat an to your place. 4 
*6. 00; for 1,000 bond letterheads, 
000" envelopes, 1,000 bill 
heats, and 1,000 statements, oreards 
if preferred, cash with order, — 
> express paid to yourdoor. { Up-to-date, 


YOU SEND the MONEY, iEY, WE DO the e REST. ; 


First class goods, neatly printed ; will 
Pmake up any Pombination © anted, write 


Parker Co. 2799, Bosion, Mass. 





POO SOO SOO OCe 

















Send for 
1900 Calendar. 


You Send the Money, We Do the Rest 





IMPORTANT. 


PLEASE MENTION THE 
CIGAR STORE MACAZINE 
WHEN WRITING TO AD- 
VERTISERS. @@2222 





For PRESS CLIPPINGS... 


ON ALL SUBJECTS 


Please address 


National Press 
Intelligence Co. 


32 PARK PLACE, 
P. O. Box 2747. 


New York, 





constituents. He has introduced a bill 
into the House providing that the 
weekly rations for each enlisted man 
in the army and navy shall include one 
and two-thirds ounces of smoking to- 
bacco and two ounces of chewing to- 
bacco. 


Juvenile smokers in Japan under the 
age of eighteen are punished by quite 
a heavy fine and the confiscation of all 
their smoking apparatus. Poor boys. 


Tobacco raising experiments in Ire- 
land have been conducted with much 
success, and with considerable profit 
to the growers. This tobacco is said to 
be the strongest grown. 


-The amount of plug tobacco chewed 
by the male patients in some of the 
asylums for the insane is astonishing. 
In an Illinois asylum an average of 
125 pounds is used during a month in 
the chewing wards, principally those 
on which the men are engaged in out- 
side work. The monthly supply re- 
ceived at the institution recently was 
over 500 pounds. The act of chewing 
seems to exercise a relaxing influence 
on the minds of the unfortunates, who 
become moody and morose if they fail 
to receive their usual amount. The 
weed is sometimes used as a factor in 
maintaining discipline, good behavior 
being rewarded with an increased ra- 
tion. But little smoking tobacco is 
used in proportion, the monthly requi- 
sition not exceeding 125 pounds on all 
the wards. 

An improved tobacco pipe has a plug 
inserted in the front of the bowl, which 
can be removed for cleaning. The bot- 
tom of the bowl is formed of plastic 
material to take up the nicotine, the 
filling being removed when saturated. 

Abraham E. Elmer, of Utica, N. Y., 
celebrated his 118th birthday recently. 
He says he has used tobacco ever since 
he was ten years old. 


The young ladies of the Anti-Cigar- 
ette Society, of Plainfield, N. J., have 
decided not to receive at their homes 
any young man who uses tobacco in 
any form. We believe their intentions 
to be good, but fear some of them may 
not live up to the resolution after 
noting the falling off in attendance 
which must follow. 
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IT’S UP TO YOU. 


This popular brand of cigars is now less than 
three years old, and the sales for 1899 were as 
follows: 


January 
February 








12,147,490 
An average of over one 1nillion a month, and that 
means something. 
SWEET VIOLET Cigars are GOOD cigars, the 
kind that makes a man risk burning his lips to get 
The latest version of that little the last whiff. If you are not one of the up-to-date 
George Washington episode leaves merchants who contribute to this enormous sale 


out the ‘‘Hatchet” and substitutes a pth ne tn enue hr good they are, ‘weite Sos 

















cigar ; don’t blame the boy, for hav- Respectfully, 
ing been caught smoking one of AUSTIN NIGHOLS & 60 
"SHEET VILE 5C wenn 
g EDWARD COWLES, Mgr, Cigar Dept. 
O 
il 


YOU CAN 
PLAY THE PIANO 
IN 5 MINUTES 
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Wanted... 
A Hustler i 


ons Oe OOD i 


We want a hustling representative 
for THE CIGAR STORE MAGAZINE in 
your city, and have a magnificent prop- 
osition for you that will increase your 
regular income largely. 

It is easy work and profitable em- 
ployment, and will take but little of 
your spare time. If you are in the 
trade it will prove an especially attrac- 
tive side line for you; while if you can- 
not take it up, please show this to some 
bright young man and have him write 
us at once for particulars and liberal 
terms. 


THE CIGAR STORE 
MAGAZINE... 
Times Building, 


NEW YORK. 





..-26c. POSTPAID 


Knowledge of music is unnecessary 
as these simple Instructions and Dia- 
rams are easily understood. even by a 
child, enabling anybody to play the 
piano in five minutes, without previous 
instruction or long and tedious study. 
It will surprise and entertain your 
friends, and brighten many dull even 
ings. 

Twenty-four (24) different Piano or 
Organ Accompaniments of fall chords 
in every key, both major and minor (72 
chords in ail’, to accompany singing, 
playing of Violin. Banjo, Mandolin, 
other musical! instruments, etc. Every- 
thing fully and clearly explained—suc- 
cess assured in every particular. 

*eAeEKKEHE KH EK 

Complete and Explicit Instruc- 
tions, Diagrams, Chords, Etc., by 

repaid mail for 25 Ceuts. Send 
Nampe or Coin and Order To-day. 


Satisfaction Guaranteed 
or Money Refunded... 


SPENCER PUBLISHING (0., 


147 NASSAU STREET, NEW YORK. 
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TRADE WANTS. 


ae 


PAL” 


Wants, For Sale, Exchange, etc., 
advts. will be inserted under this head 
for one cent a word for 25 words or 
more. Cash with order; stamps ac- 
cepted. Answers will be forwarded, if 
desired. 


RMDP PPP PPD PDD eee 


Witt Buy paying cigar stand in good 
office building in Wall street district. Send 
full particulars in confidence to “Crcar- 
MAN,” Box 7, The Cigar Store Magazine. 


Want Cicar salesman covering New 
York State to carry profitable side line. 
Easy work and ready money for leisure 
moments. Address, “Hustier,” care this 
Magazine. 








WantTep—To buy an established retail 
cigar business in good location in New 
York. No stationery store need apply. 
“Spot CasH,” care of this magazine. 


EXPERIENCED cigar clerk is open for good 
position after April 1. Highest credentials. 
I can increase your sales. “Courteous,” 
Box 10, The Cigar Store Magazine. 





Witt exchange 4-foot cigar Indian for 
glass street case. Send particulars to “Re- 
TAILER,” care of this Magazine. 





4 TRIAL IS ALL WE ASK FOR 


FLOR DE ALFONSO 


COMBINATION FILLER, 


<i— $15 PER 1000 


A. J. BENAIM, 
8r Bleecker Street, 
Near Broadway, 


NEW YORK. 





PLEASE MENTION 
THE CIGAR STORE MAGAZINE 
TO ADVERTISERS. 





BARGAINS IN TYPEWRITERS. 


guarantee. 
reduced 





trated list of all standard machines. 


Consolidated Typewriter Exchange, 


241 Broadway, New York City. 
Telephone, 538 Cortlandt. 


Business men can save much 
valuable time by using a Type- 
writer. You will not be without 
one after once using. We fur- 
nish Remingtons, Smiths, Ham- 
monds anda | standardmachines 
at from $25 to $40, with full 
New machines at 
prices. Will send ma- 
chine subject tutrial. Standard 
machines rented at $3 monthly. 
We also exchange and buy for cash, Desks, Cabinets 
and eapeties at reduced prices. Send postal fur illus 
i 








The recent strike of the Havana 
cigarmakers was a failure—the men 
returning to work and accepting the 
same conditions which existed before 
the strike, after a loss to themselves of 
$100,000. 

President Kruger’s pipe has been 
the subject of judicial notice in Dublin, 
Ireland. Students of Trinity College 
broke the windows of a firm of to- 
bacconists because it was said they had 
once presented a pipe to the president 
of the Transvaal Republic. 

The Blackwell Durham Tobacco Co. 
was given into the hands of a receiver 
the other day at the instance of the 
American Tobacco Co., who own the 
majority of the stock. The American 
Tobacco Co. asks for the sale of the 
Blackwell Co. to the highest bidder, 
and the distribution of the proceeds 
among the shareholders, so as to wind 
up the business of the company. This 
action is taken because of the an- 
nounced intention of one of the minor- 
ity stockholders to make application to 
the Legislature for a repeal of the 
charter of the Blackwell Co., alleging 
a violation of the trust laws. 

According to the statement of stamp 
receipts, the production of paper cigar- 
ettes in the Second and Third Internal 
Revenue districts of New York is in- 
creasing, there having been twelve 
million more manufactured than for 
the corresponding period last year. 

A girl was arrested in Syracuse, N. 
Y., the other day because she smoked 
cigarettes and would not mind her 
mother. She promised to be good in 
the future. 

The tobacco raisers in Connecticut 
threaten to bolt the Republican party, 
says the Woonsocket, R. I., Call, if 
free trade is established. Smoke up! 
Get off the track! Chew! Chew! 

A bill has been introduced in the 
House of Representatives at Wash- 
ington lately which is designed to 
permit the packing of cigars in pack- 
ages of ten and twenty, and to provide 
suitable revenue stamps for same. 

Some conditions not easily ex- 
plained brought about a tremendous 
decrease in the number of cigarettes 
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E, M. SCHWARZ &« CO., 


New York. 





























MAKERS OF 


AMERICA’S CREATEST CICARS. 
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Made upon the right 
principle for comfort, 
style and service. 

No leather to stain the 
cota adjusts front 


and back; fits and sat- 
isfies every one who wears 
it. The inventor of the 
President Suspender has 
skiifully combined in it every 
desirable feature, makin; 
most practical sty sus- 
pender ever offered. 
If dealer does not have them 
TON MPG.0O. 
Box 1¢ Shirley, Mass. 
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YOUR NAME ON 


1000 “Cases FREE 
LABELS 
witb a year’s subscription to 


The Gigar Store Magazine 


AT ONLY ONE DOLLAR 


_ Kindly read this issue of the Magazine and seeif 
it isn’t just exactly what you have always wanted 
and needed. 


The Cigar Store Magazine... 


is especially adepted to the needs 

of “The Man Behind the Counter”’ 

and will always contain plenty of 

the kind of reading matter you 

need in your business. 
Louis Smies, Cripple Creek, Colo., says: 

“It's the best investment I ever made.” 

Ed. Kolman, Chicago, says: 


“Your Magazine should bein every Retailer's 
hands tn ¢. Ss.” 


Hundreds of Other Similar Opinions. 

W is a good time to send us one of reer busi- 
ness cards and $1.00, which will keep you 
up-to-datefor a year and increase your trade 


THE CIGAR STORE MAGAZINE, 


Times Building, 
Telephone : 3707 Cortlandt. NEW YORK. 
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IMPORTANT 
NOTICE. 


‘\ 
We desire all retailers throughout -; 
the country to never lose sight of 


the fact that 
The Cigar Store 
Magazine.... 


» is issued solely in their interest, and /; 
that we shall always be glad to !} 
publish letters, communications, etc. |! 
from Retailers, Consumers, Jobbers, ‘> 
Manufacturers, or others, on mat- ! 


ters of interest or value to 


THE MAN BEHIND 
THE COUNTER. 


Let us hear from you with any ; 
suggestions, criticisms, complaints, ; 


ideas for signs, etc., good stories, 


humorous or otherwise, which are ; 


always acceptable. 


All are invited to discuss and talk f 
matters over through our columns, { 
and we ask you to make yourself i 


thoroughly at home in 


THE CIGAR STORE 
MAGAZINE. 


Let us hear from you, 
% 


The Cigar Store 
Magazine Co. 


Times Building NEW YORK. 


| 
| 


| 
| 
| 
| 





manufactured during the month of 
January. As compared with the out- 
put for the same month in 1899, the 
decrease was more than 25 per cent. 

An Englishman has patented a 
cigarette which decreases the danger 
from poisons which pass off in smoke, 
a thimble being set in at the end of the 
wrapper, with holes at the inner end, 
covered by a layer of fabric, inside of 
which is a wad of absorbent material. 

Humiler & Nolan, the cigar men, at 
255-7 4th Ave., Louisville, Ky., cer- 
tainly have a very attractive and up- 
to-date place, the back room of which 
is called “Old Dutch,” being fitted up 
in the style of an old Dutch tap room 
with many stained glass windows, one 
of which is named for their patron 
saint, Old Fox, Winonah Stud. The 
other’ windows are marked “The 
Only,” “The Wonder” and “Cupid.” 
An enormous fireplace occupies one 
side of the room, on which is displayed 
a number of expensive steins. 

Isn’t it just a bit ridiculous that this 
great country must rise in arms, as it 
were, to protect the infant sugar, to- 
bacco and fruit industries against its 
own little Porto Rico—a country about 
one hundred miles long, and averaging 
something like thirty-five miles in 
width? If Porto Rico is such a 
menace to our commercial prosperity, 
wh¥ did we take it from Spain and 
make it part of our territory? The 
Porto Ricans are claiming, with jus- 
tice, that they were better off com- 
mercially under Spanish rule. 

Jesse E. James, a son of the noted 
bandit, was married recently. Mr. 
James owns a fine cigar store in Kan- 
sas City, and does a large business. 

Cigarman Perry, whose store is in 
Atlantic Ave., near East New York 
Ave., Brooklyn, left his shop in charge 
of a small boy the other day, when a 
man came in and bought three aro- 
matic imported cigars. Then he 
started out. 

“Hey, mister, you forgot to pay me,” 
said the boy. 

“That’s all right,” the man replied. 
“T’m Perry’s uncle. I don’t pay.” 

This, he thought, closed the inci- 
dent. 
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Were this your advertisement, 
not only would it be read by 
cigarmen throughout the coun- 
try, but also by their many cus- 
tomers ,and you would therefore 
reach the consumer as well as 
the retailer. 
Through no other 
channel can you 1n- ¢ 
vest a like amount 4 
: 
® 
seeese 
PEERED 


to better advantage. 


Choice and Thorough 


Ano Exclusive and Profitable 
Fie'd. 3 
Low Rates and 


<> gee 


Farther Fascinating Facts 
Freely Furnished. 


The Cigar Store 
Magazine... 


Times Batiding. 
New York. 


Telephone: 
3707 Cortlandt. 





rrrrTy 


Make Yourself... 
An Appropriate Present 


of a Year’s Subscription to 


Che Cigar Store 
TMiagazine... 


It’s $1.00 only 





And you'll get 1,000 First Quality 
Gummed Labels of your name, etc, 


The combination will please you im- 
mensely for a whole year. 


Row’s a good time 
to send the $: oo. 


The Cigar Store Magazine 


TINES BUILDING, 


Telephone New York. 


3707 Cortlandt. 
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“Hist!” cried the small boy. 

The man looked around and found 
himself staring down into the works 
of a five-shooter revolver the boy had 
yanked out of a pigeon-hole. 

“Another step and I’ll bore you,” 
said the boy in his gruffest voice. 

“L-l-look out, boy! The blamed 
thing will go off!” shouted the man. 

“Sure it will if you don’t pay me a 
quarter,” said the boy. 

The man paid. 

And he really was Perry’s uncle and 
in the habit of not paying cash. 

Will and Mike Baum, the genial 
cigarmen of Market St., Jackson, 
Tenn., have opened a branch cigar 
store in Memphis, which is located in 
the Peabody Hotel, 305 Main St. 
David Raum will have the entire mah- 
agement of the new store, and new and 
up-to-date ideas will be put into prac- 
tice to make things hum. 

Here is an exception to the rule, and 
is certainly a rare case. A man died a 
few days ago at the age of 105 years, 
who never used tobacco. This is most 
remarkable when you stop to consider 
that nine out of ten who reach this ex- 
treme old age have been life-long to- 
bacco users. 

Some Fort Scott jokers “fixed up” a 
cigar for Newt Ury, says the Kansas 
City Times. They had one made with 
an ordinary wrapper, but filled with 
hair, rubber bands, flannel and brown 
paper. Then they gathered around in 
a circle to watch his chagrin. Mr. Ury 
smoked the cigar complacently and the 
smoke drove every. joker out of the 
room. They forgot that Ury had been 
a member of the Legislature. 


Keep Posted. 


Keep posted on the latest that hap- 
pens in your business. You cannot 
afford to be behind the times. THE 
CicaR StorRE MaGazineE will furnish 
you with novel and catchy advertising 
ideas, and will give you suggestions 
and schemes for improving and build- 
ing up your business. Send us 25c. in 
stamps for a three months’ trial sub- 
scription. 
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suild Up Your Trade/¥ 


WITH THE 


Benedict Little Cigar. 


It pulls trade from all directions. It gathers 
in cigarette trade and five cent trade and one 
cent trade. 

The Benedict isarich, Havana filled, 3% 
inch, slender ‘‘ short smoke” which costs the 
dealer $7.50 a thousand and sells at $1.00 a 
hundred, or 10 cents for ro. 

The Benedict appeals to many classes of 
smokers and is vastly superior to any other one 
cent cigar, 

Don't you want to share the fruits of our 
magazine advertising? We have 
created a demand which you will 
certainly find it profitable to fill. 


__ "Write to-day for more Intormatian.} 


“BENEDICT & COMPANY 


~».a___ DAYTON, OHIO. 
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Racine Paper Goods Co., 


RACINE, WISCONSIN, U. S. A. 


SOLE PROPRIETORS AND MANUFACTURERS OF 





THE PARMENTER IMPROVED 
WAX-LINE Det 


w0 GIGAR POCKETS 


Indorsed by all smokers. Do not bind cigars. 
Prevent breakage. Impervious to either moisture or heat. 


PERFECT POCKET HUMIDORS. 


Convenient in every way and acknowledged by manufacturers 
and retailers everywhere to be the best and cheapest method of 
advertising cigars: SURE to be distributed. 


Our goods are made under and are broadly protected by the 
following United States Patents, viz,: 


No, 471,255, dated Mar. 22, 1892. 
No, 598,483, filed Dec. 10, 1894, 
No, 598,484, dated Feb. 1, 1898. 
No. 598,485, dated Feb. I, 1898 . 
No, 29,491, Oct. 18, 1898. 
No. 29,591 and No, 29,592, both dated Nov, I, 1898. 
No. 633,394, dated Sept, 19, 1899. 
And other patents pending. 


Our goods are also protected by letters patent in Canada, Eng‘and, 
France, Belgium and Germany. 


Our Mr. O. L. Parmenter is the pioneer inventor in this line, 
and our patents broadly protect many constructions and variations 
in the line of 


Paper CIGAR POCKETS or Pecuches. 
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NAPOLEON TOBAGGO WORKS. 


IMPORTERS AND MANUFACTURERS OF 


T etal ieee 


..and.. 


Cigarettes. 
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CHICAGO, ILL. 





Metropolitan Tobacco (ompany, 


134-136 Grand Street, Corner Crosby, 
NEW YORK. 


> >< e 


BRANCHES: 


313 West 125th St., New York. 334 Gold St., Brooklyn 
288 E. Houston S$t., New York. 137 Duffield St., Brooklyn. 
9-11 Warburton Ave., Yonkers, N. Y. 197 Graham Ave., Brooklyn. 
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A PERFECT CIGAR 
_ ever. produced. 














‘i. Made only of PURE HABANA i! 
TOBACCO by 


| Jobn W. Merriam § Zo. ji 
135 and 137 Maiden Lane, « 

Rew York. 
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| BED. L STORM & 





24-26 MURRAY ST., 
.+. NEW YORK, 


SOLE DISTRIBUTORS FOR 


Straiton § Storm Co. 
IN). Stachelberg § Zo. 


Kerbs, Wertheim 
§ Schiffer 
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A. E. FARMER & CO., 


LEADING BRANDS_°F. 
CLEAR HAVANA 


AND 
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Telephone, 
1293 Spring. 
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DOMESTIC CIGARS. 


It will pay you to call and look through our 
line, or we shall be pleased to call on you 
with samples whenever you desire. 
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640 BROADWAY, NEW YORK. 
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